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Master of Business Administration Programme (MBA)
Subject : Management Subject Code:MBA-1.6/PGDMM-01
Course Title: Marketing for Managers  Course Code;MBA-1.6/PGDMM-01

| Maximum Marks: 30 |

Section -A

|Maximum Marks: 18 |

Note: Long Answer Questions. Answer should be given in 800 to
1000 Words. Answer All questions. All questions are
compulsory.

1. How you will define marketing mix? Discuss it’s various

elements in detail.
2 What is marketing? Discuss its nature scope and importance.
3. Describe the concept of social marketing in Indian Scenario?

Section - B

Maximum Marks: 12

Note: Short Answer Questions. Answer should be given in 200 to
300 Words. All Questions are compulsory.

Comment on optimum marketing mix concept?

How marketing help our citizens for economic upliftment?
Discuss various elements of marketing strategies?

What is marketing services?

Is marketing outer function of organization?

© o~ o r

Comment the significance of marketing for developing
economy?
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Note : Long Answer Questions. Answer should be given in 800 to

1000 Words. Answer All questions. All questions are
compulsory.

Section ‘A’

Afdepad 3k : 18

Maximum Marks : 18

What do you understand by occurrence of marketing
communication? Explain with the help of diagrams. 6

What is role and relevance of Media in advertising? Explain
various types of media with their merits and demerits. 6

3. How will you plan promotional strategic framework? Explain

with the help of suitable examples.

6



Section - B
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Maximum Marks : 12

Note : Short Answer Questions. Answer should be given in 200 to
300 Words. All Questions are compulsory.

4. Explain Decision Sequence Analysis for promotional
planning. 2

5. How size an shape are important for print ads. 2

6. How will you correlate message design with marketing
objectives. 2

7. What do you understand by Illustration? Explain with
example 2

8. How message and creativity are interrelated? 2

9. Explain various creative Associations with suitable
examples. 2



290

IR U< M6 cvsd qaa favafdenem, semeEe

Y= (Assignment) 2014-2015

RIHATIS ATUR GI=F HIRIHA (TH0odI0T0)

Master of Business Administration Programme (MBA)

fawg GRS favg dre ;AU
Subject . Management Subject Code : MBA
AR LT B I I ERCE | BT BIE : TAEIT-4.3N/
Course Title : Strategic Management UA.1.U-6.1(0)/
Y151 S1.gA.gH.-03
Course Code : MBA-4.3N/
MBA 6.1(0)/
PGDMM-03
JfeeHaH 3 ¢ 30
Maximum Marks : 30
Me : O IRT U | U B AU IR 800 H 1000 &l H
ford | Y weq e1fard £ |
Note : Long Answer Questions. Answer should be given in 800 to

1000 Words. Answer All questions. All questions are
compulsory.

9ug - ‘I’
Section ‘A’

Afdepad s : 18

Maximum Marks : 18

Define strategy in 'traditional’ and 'modern’ way and which you
will prefer and why? 6
PR B WARFG dol ge wu § uR9ifya
P | I A Y fFA A5 <1 3R RA?

What is industry environment? What are the components that
make the industry environment? 6

aenfire gufaRor o1 8? O B9 W d@ ® of ienfie
qIfaROT 1 AT BR8P

What is price mix? What are its variables? What policies and
strategies are useful in this case?
T s & 2° s9a A= gce @19 ¥ 8?2 39 dad
H e A A den srRifodt Suarh €7

gus - 9

Section - B
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Maximum Marks : 12

oY SR U | U @ Sk 200 ¥ 300 vl # ford |
|y e rfard g |

Short Answer Questions. Answer should be given in 200 to
300 Words. All Questions are compulsory.

What is a model of strategic management process? 2

HIIIfae Ta= Ufhal &1 ATsd T 87

What is SWOT analysis? Explain its importance. 2
SWOT fagaivor i1 87 $9] Hedl darsy |
What is R and D? What are the area of it? 2

oMY U AR T 27 SHBT &5 F1 57
What are the change barriers? How leader overcome them? 2

gRacT H &I A ST Al 27 A1 39 s bl HA
R HA 87

What is strategic evaluation? Who does the performance
evaluation? 2

BRIAIS qeaihd R 87 s JeIid Bie vl

87

What is a strategic choice? What factors influence strategic
choice? 2

RIS gAa R 8? D A 9 BRANIS FAE B
gTId R 27
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Note : Long Answer Questions. Answer should be given in 800 to
1000 Words. Answer All questions. All questions are

compulsory.

Section ‘A’

IfThad IH

Maximum Marks : 18

118

1. What are various individual determinants of consumer

behaviour? Explain.

2. Explain applications of Consumer Behaviour in marketing

with suitable examples.

3. Explain constituents and functions of consumer attitude with

suitable examples.

Note :

Section - B

Ffdpad Id ;12
Maximum Marks : 12

Short Answer Questions. Answer should be given in 200 to
300 Words. All Questions are compulsory.

Explain marketing response to the consumer attitude. 2
Explain structure and functioning of memory. 2
Explain Psychoanalytical theory of Froud. 2
How consumption and self concepts are related to each

others. 2
Explain characters and influence of life style on consumer
behaviour. 2
Who are organisational customers? Explain. 2



